
 

 

 

ROLE PROFILE: DIGITAL PRODUCER 
 

 
DEPARTMENT Content team 

ROLE REPORTS TO Manager On-air Promotions 

REPORTING TO THIS 
ROLE 

 

WORKING WITH THIS 
ROLE 

Promos team, Marketing, Sales, Digital, Operations, News & Current Affairs 

LIAISES WITH 

INTERNAL 

As above 

LIASES WITH 
EXTERNAL 

Independent Producers, Talent, Public, Funding Agencies 

 

 

 

PURPOSE AND PRIMARY GOALS OF ROLE: 

 

 Produce high quality content across all our platforms 
 

 Manage the timelines associated with the creation, approval and uploading of content to our 

website, mobile applications and social media 
 

 Create content specifically made for digital platforms through a understanding social media 

influences, trends and demands to  
 

 Have good Te Reo skills and knowledge of tikanga 
 

 Ensure all footage is launched on time and meets our censorship and brand guidelines 

 

 Provide ideas that will grow our online audience and linear audience 



 

Key Results Areas 
(KRAs) 

Critical Tasks (CTs) Key Performance 
Indicators (KPIs) 

Competencies 

Production of  high 
quality content 

across MTS 
platforms according 

to content strategy 

 Full awareness of 
our programming 

and schedule 

 Full capability of 
camera operation and 

editing 
 Competent use of 

multiple Graphics 
software for   

placement and 

design content. 

 Proven Evidence of 
effective Pro-

activity across all 
our platforms 

regarding our 
marketing and 

promotional needs 
including: 
 
Creation of engaging 
content. 
 
Eposodic clips 
displaying program   
highlights.  

 Good knowledge of 

latest development 
and trends in 

camera equipment 
and software. 

 Excellent communicator 

 High level of 

interpersonal skills 
to get the best out of 

people in whatever 
situation 

 Skills to operate a 

camera and record 
basic audio 

 Final Cut Pro or 

Premiere trained 

 Basic CGG 
 Able to tell a story in 

pictures as well as 
writing skills 

  

Provide the ideas that 

will grow our online 
and linear audience 

 Keeping up to date 

with the latest trends 
(all viewers) 

 Increase in total 

views online and in 
social media 

 Campaign that drive a 
push for improvement 
in Ratings 

 Evidence of effective 
Brand and Publicity 
exposure. 

 Evidence of 

effective 

 Able to identify ways 

to increase the 
volume of traffic to 

our website and social 
media 

 Understanding on how 

to fully integrate 

footage with our 
campaigns 

 Experience and 

knowledge of Social 



 

contribution to 
increased audience 

engagement across 
multiple platforms 

 Contribute 

quarterly to Digital 
data analysis. 

media algorithms  

Ensure all footage is 
uploaded on time and 

meets our censorship 
and brand guidelines 

 Solid awareness of 
our censorship 
guidelines 

 Always incorporate 
our branding 

 Consistently meet 
brand and censorship 

requirements.  
 No complaints 

recevied 

 Is well organised and 
exacting when checking 

work 



 

 

 
 

    

Time management. 

Manage the timelines 
associated with the 

creation, approval and 
uploading of content 

to our website, mobile 

applications and social 
media 

 Able to work to a brief 
under pressure 

 Understand the 
technical 

requirements to 
upload media 

 Understand 

social media 
algorithms and 

trends 

 Has consistently 
delivered on time and 

on budget 

 Has kept up to date 
with digital trends 

 

 The skills to work under 
pressure 

 Good time management 

 A strong knowledge 

of Te Reo and 
Tikanga 

 Able to fully 

understand the 
requirements for 

going onto a Marae 

 A leading 
understanding  
knowledge of 
tikanga 

 

 Has implemented  

acceptable level of 
reo and tikanga 

effectively to the 

cultural safety of 
the deliverables 

and  the people. 

 Clear personal 

language and 
development plan 

 Upholds and promotes 

organizational values 

 Empathetic with tikanga 

 A good understanding of 
Te Reo Māori 

 

RESOURCE REQUIREMENTS: 

 

Cellphone 

Camera and audio equipment 
Computer and software 


